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01-224 September 27,2001 
For Immediate Release: 
R ED BULL D ES ERT SALES PRESI DENT TO SERVE AS EIU EX ECUTIVE-IN-RESIDENCE 
CHARLESTON -- Richard D. Arroyo, president of Red Bull Desert Sales and former 
television and marketing executive, will serve as executive-in-residence to Eastern Illinois 
University's Lumpkin College of Business and Applied Sciences Oct. 10 and 11. 
As part of his visit, he will present "Finding Your Place in the New Economy: What 
Business Seeks Today from the Aspiring Executive" at 7 p.m. Wednesday, Oct. 10, in Lumpkin 
Hall's Roberson Auditorium, room 2030. The presentation is free and open to the public. 
After graduating from Eastern in 1964 with his bachelor's degree in business, Arroyo 
attended the University of Illinois where he received his master's degree in advertising and 
marketing. His subsequent career has taken him all over the world. 
He began as an account executive with the J. Walter Thompson Company in San Juan, 
Puerto Rico, before being promoted to account supervisor in the company's New York office 
and later as account director in Los Angeles. He joined the Xerox Corporation as marketing 
manager of the Xerox Latin American Group, then became director of international advertising 
for Levi Strauss & Company where he managed the development of advertising and promotion 
in 21 international markets in Europe, Latin America, Asia and the Pacific. 
He became senior vice president of Hill & Knowlton, then senior vice president of 
international marketing for Philips Interactive Media Division, Philips Electronics N.V., where he 
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developed and directed worldwide launch and marketing activities for interactive compact disc 
(COl) software and hardware systems. 
In 1994, he became senior vice president and managing director, Latin America, for 
MTV Networks, where he was responsible for all operations of MTV Latino, a 24-hour original 
programming, music and news network seen in 22 countries and territories in Latin America, 
the Caribbean and the U.S. 
Prior to joining Red Bull Desert Sales, he was vice president, International Television 
Networks, for Playboy Enterprises, where he directed the marketing, promotion and network 
operations of Playboy Television's international TV channels including PlayboyTV and 
AdulTVision. 
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Note to Media: An e-mail photo (heads hot) of Mr. Arroyo is available through 
EIU's Office of Media Relations. Please contact Melinda at (217) 581-7650. 
